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Public Design Festival:
Embracing Today’s Public
Design and Envisioning its
Future

Public Design Festival 2026

Theme: Public Design Connecting Everyday and
Community

Period: October 23-November 1, 2026

Venue: Over 200 public design locations nationwide

Public Design Festival 2025

Theme: Coexistence—Public Design for the Future
Period: October 24—-November 2, 2025

Venue: 206 public design locations nationwide,
including Gwangju (Regional Partnership City)

Public Design Festival 2024

Theme: Public Design for Embracement
Period: October 25-November 3, 2024

Venue: 185 public design locations nationwide,
including Daejeon (Regional Partnership City)

Public Design Festival 2023

Theme: Design for All

Period: October 20—-October 29, 2023

Venue: 165 public design locations nationwide,
including Busan (Regional Partnership City)

Public Design Festival 2022

Theme: Infinite Imagination Public Design
Period: October 5-October 30, 2022

Venue: 101 public design locations nationwide,
including Seongsu-dong and

Culture Station Seoul 284

Hosted by Ministry of Culture, Sports and Tourism,
Republic of Korea
Organized by Korea Craft and Design Foundation

The Public Design Festival is a public-friendly event that
promotes the role and importance of public design and
invites the public to imagine a better world. The festival
collaborates with public design locations nationwide
that spearhead changes in cities and society across
various fields—cultural facilities, public spaces, urban
architecture, and commercial spaces—and presents
diverse public design content that caters to a wide
range of interests.

The Public Design Festival began in 2022, centered
around Seongsu-dong, Seoul, in collaboration with

101 public design locations across the country. Since
2023, the festival has expanded its regional scope
through the annual selection of a Regional Partnership
City. Following Busan in 2023 and Daejeon in 2024, the
2025 festival highlighted public design initiatives in
collaboration with Gwangju Metropolitan City.

In 2025, a total of 206 public design locations
participated in this festival, further expanding its
scale. Each hub led its own programs that represented
the unique identity of its region. This offered more
opportunities for residents to participate in and enjoy
the festival, reinforcing its significance as the public
design festival made by all.

With a cumulative number of visitors reaching 1.33
million over the past four years, the Public Design
Festival has grown into the only nationwide public
design event in Korea. It continues to develop as a
platform for sharing the social role and future of public
design.
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Brand Identity Fiahatmel 2lo| TEL O MZR CIRel 248 deis

The festival’s identity employs symbols and colors
that are easily recognizable across ages and cultural
backgrounds. Using blue, red, and yellow to enhance
visibility, the design symbolizes the Public Design

Festival’s vision for a better future. Forward-pointing
arrows convey progress and aspiration, while circles

represent community and unity. Together, these
elements visually interpret the Korean word “33&”

(public), with new design features introduced each year

wh

to emphasize the festival's theme.
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A SIS BZCIRFQICHAr ACH &AL FA|(ZALO|OE|, M E) A Z3CIXRl MM 22| S0Hz = USTI?(OLEL 0] S, M2)
Exhibition of Past Award-Winning Works from the Korea Public Design Awards (Cociety. Seoul) Public Design Lab: Can We Go Back? (Marronnier Park, Seoul)
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Children’s Market “The Sprout Marketplace” (Cociety, Seoul) Programs in Collaboration with Public Design Locations: Banners Are Never Thrown Away (Saejeokgul Park, Cheongju)
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A OZI0| =23 Q5 A ZH0|| ZHTH—EE A2 2EF FHR(ZM7 K =AM H, Fih) A 2025 33Xl EE5|(FEOIAOFZEHHY, 2F)
Children’s Program:I'm Going to the Library Again Today—Conquering the Library (Gangseo Miracle Library, Busan) 2025 Public Design Forum (National Asian Culture Center, Gwangju)
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A 2025 R3ts| gt 5= SSCIRfRICHY SHELiS|(23tiA 2284, M2) A I3CIRQ U AFEE| £0
2025 Academic Conference of the Korea Public Design Awards in Association with Related Societies Public Design Education: Gwangju Folly Tour

(Culture Station Seoul 284, Seoul)
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Exhibition of Past Award-Winning Works from the Korea Public Design Awards (Cociety. Seoul) PechaKucha: Meet the Designers (Embassy of Switzerland in the Republic of Korea, Seoul)

A 2024 SZCIRtR! EE23|(CHHZHCHARHA|ZE CHE) A XY =202 O™ OFARE “BEO0| OJHIE(CHH-M2)
2024 Public Design Forum (Daejeon Modern History Exhibition Hall, Daejeon) Regional Partnership City Program: Event with Daejeon’s mascot Kumdori (Daejeon and Seoul)
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Collaboration Program with Urban Sketchers Seoul (Understand Avenue, Seoul) Public Design Festival Promotion Booth (Busan Station)

A SEAZOIE4|(F1963, 24 A 2023 FH| A (RFE fIst CIXIQl: 22|17t B = EEo| AN (F1963, £4)
Farmer’'s Market Marche (F1963, Busan) 2023 Themed Exhibition “Design for All: The Ordinary Life We Aspire” (F1963, Busan)
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A 1% Better OFZU(ZA|C|A| M) A IILXRI EZ3|(23HM 2284, M2)
1% Better Market (LCDC SEOUL) Public Design Forum (Culture Station Seoul 284, Seoul)

A OfZlo] =22 22| 5hH HO|QUESIAMS284, M2) A MZAQCMS S5 FH| AR SM ol EA|Q| ofe| MX|(23tM 2284, ME)
Children’s Program: Let's Walk Together! (Culture Station Seoul 284, Seoul) Outdoor Installation of “Color-Guided” Directional Signs at the Main Venue (Culture Station Seoul 284, Seoul)
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Regional Partnership Cities for Public Design

2025 Gwangju The Public Design Festival 2025 designated Gwangju as the Regional Partnership

Metropolitan City City, and highlighted creative urban regeneration cases with 36 public design
locations centered on Gwangju Folly. “Folly” generally refers to a decorative
structure with no function, but Gwangju Folly serves as a public space, facility and
artwork that carries various symbols and messages, unveiling the city’s identity
and also bringing cultural vitality to underdeveloped areas.

During the festival, Gwangju hosted the Public Design Forum under the theme
“Public Design for the Future,” featuring 15 speakers from Korea and abroad.
Through tours and educational programs, participants visited the Gwangju Follies
and experienced firsthand how public design can shape the city. In addition, four
follies—View Folly, Communication Hut, Breathing Folly, and Eco Hanok—offered
programs grounded in the unique messages of each space, allowing participants
to naturally experience and better understand the meanings behind the follies.

1. 2025 Public Design Forum / National Asian Culture Center

2. Public Design Education / Gwangju Folly and National Asian Culture Center

3. [Regional Partnership City Program] “View Folly” Unfolding Like a Panorama /
View Folly & Art Installation "Architecture of Autonomy"

4. [Regional Partnership City Program] Social Inclusion at the Communication
Hut / Communication Hut

5. [Regional Partnership City Program] Children’s ESG Practice through
“Resource Circulation Flea Market” / Breathing Folly

6. [Regional Partnership City Program] Urban Regeneration Case Study Lecture
/ Eco Hanok




2024 CHF A A| (B 3C|XtCI HAE|H 2024) = Fct afstat W S| SAMX|0|X} 2Lt FiCh7t 2 ESH= 2024 Daejeon The Public Design Festival 2024 designated Daejeon Metropolitan City—an
CHE A E X AHH A Z MPSY, 2| SSCIXIQ! 2 ap kg MEQISLICE ChHe Metropoliatan City advanced hub of science and transportation where modern and contemporary
Q6 AALRet-AH S BE5E xS AMsl 2 37222 Z2CIXI! HA 1 HE0, CiF el eras coexist—as its Regional Partnership City, showcasing Daejeon's public design
CHE HHEQ! ‘FE0[), Bty 2t AAIs Crbst (IFECio| AlRlo] A #ofsin &2 = U= policies and achievements. Alongside 37 public design locations preserving and
D20 O[HIEE J|&MELIC. reinterpreting the city's distinctive history, culture, and resources, the festival
organized programs and events with Daejeon's signature brands, Kumdori and
1. 2024 33CIXIQ E23| / i 2SI ALE A2 Tashu, allowing citizens of all ages to easily participate and enjoy.
2. S3CIRQI usg /™ SLa 2t
3. S3CIRIQI MM HER] AHO0|A-Ql / CHEZSHAIEA|# 1. 2024 Public Design Forum / Daejeon Modern History Exhibition Hall
4. [OHIE] 3SCIXIQ HAE[H x BZ0| /CiT™-ME2 SSCIXHA AHH 2. Public Design Education / Daejeon Traditional Exhibit Hall NARAE
5. [O[HIE] ZSCIXHQ B AE|Y x Ebr / CHE S-SRIl HHE 3. Public Design Lab: Public Space In / Front yard of Daejeon Modern History
Exhibition Hall
4. [Event] Public Design Festival x Kumdori/ Public design locations in Daejeon
2023 2AHEAA| (SSCIRIQ HAE|H 2023)2 A| 23HE] o2 LHAMEX| CHEsH 20k M SSCIXIRIS and Seoul
dhs| FZI6t1 Q= 842 2023H 3 3CIXIQI E71(8 SBLIRFR XGHHEZ A2 MAHsY, 5. [Event] Public Design Festival x Tashu / Public design locations in Daejeon
S3LIARl Z3HE &t 35'- K| A5t 2dsth= WALZ HERELICH A0t =] HA|I7¢
U2 F19632 Z&al £ 4022 AH™HOIM MAAYE-23E&- 0] 5 FFALI g U= 2023 Busan The Public Design Festival 2023 designated Busan as its Special District (now
Ch2e z2aMe —E—%‘ﬁf H B2 A2l 8P &LICE Metropoliatan City the Regional Partnership City), recognizing the city’s active promotion of public
design across fields from urban culture to the maritime industry. To foster public
1. FH HA(RFE /I$ ORI 2|7t B = HEC| 4t) /F1963 design culture and strengthen collaboration with local communities, the festival
2. BAZICIRIQ F0f / SMEAN SO HH 40714 operated 40 sites—including Busan Station and F1963, where the main exhibition
3. BA&3HA ZIHA [ R HE was held—offering programs such as exhibitions, hands-on activities, workshops,
4. D|C|0] OIE(E 5O 04F) / BAIREINOIESE (R LM ) and educational sessions that were open to all and enjoyed by many citizens.
5. S3CIXIQ HAEH SH BA /24t gho|d}
6. S3CIXI Gjo] / S4t7|0[M4 HFMIE 1. Main Exhibition “Design for All: The Ordinary Life We Aspire” / F1963
7. REE 9Is Sl € E|3H / ofHtESIR] 2. Busan Public Design Tour / 40 public design locations in Busan
8. ZEEQIstCIH|Y /|ot3 3. Busan Inter-city Bus “Public Bus” / Major locations in Busan
9. OfHtAF K AL EHHot= SSLIAIR EE2Y / ELA TS 4. Media Art “Universal Journey” / Busan Eurasia Platform (Busan Station Square

10. 3SCIAFQI HAE|H with OE4|@ / F1963 Media Wall)

5. Public Design Festival Promotion Booth / Busan Station Waiting Room
6. Public Design Day / Busan Workcation Central Center
2022 M M4= alrl (SBCIRFRI HIAE|H 2022) = “1% Better: MAMS HE L= OFF 2 S E FH|2, X% 7. Dongnae Healing Teacnik for Everyone / Urban Bridge
7t &6t 0[2HE 2lsl Cish= 1%2] 7HX|0f| SR ELICHL SEHEst3 2t AAITIA| ME(LCDC 8. DJingfor All/ P.ARK
SEOUL)E B2l 2 & Lol M, LIYE @lal 212 SIS Aotz EHESDHEH 21 9. Public Design Drawing with Urban Sketchers / Busan Citizens Park
i mojls WAle 2 X|& 7Hs e SSCIXIeIS AMA;MELICH 10. Public Design Festival with Marche@ / F1963
1. LCDCSEOUL #lI71E/LCDC SEOUL 2022 Seongsu-dong Area The Public Design Festival 2022 focused on the theme “1% Better: Small Changes
2. 1% Better ¢l / M= YUrj in Seoul That Transform the World,” highlighting the value of adding that extra 1% for
3. 1% Better O}l / LCDC SEOUL A#|0f a sustainable future. Centered around the multipurpose cultural space LCDC
4. X|% 7HsE ORIl AH / M3 Lok SEOUL in Seongsu-dong, the festival collaborated with brands pursuing small yet

meaningful changes for tomorrow, showcasing sustainable public design in a way
that felt accessible, lighthearted, and fun.

1. LCDC SEOULs Friends / LCDC SEOUL

2. 1% Better Pop-up / Seongsu-dong area

3. 1% Better Market / LCDC SEOUL Square

4. Sustainable Design Hub / Seongsu-dong area
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Related Programs

Exhibition

The Public Design Festival presents
annual exhibitions featuring new
themes that explore diverse and
engaging approaches to public
design. Visitors can experience how
design transforms everyday life and
contributes to meaningful, positive
change in society. In 2022, the festival
highlighted works that embodied public
values under the theme “Sustainable
Design,” and in 2023, it explored
inclusive public design through the
theme “Design for All.”

Beginning in 2024, the festival began
revisiting past award-winning projects
from the Korea Public Design Awards,
established in 2008, selecting works
that align with each year’s theme.

2025

“Selected Past Award-winning Works
from the Korea Public Design Awards”

-Period: October 24 - October 26, 2025

-Venue: Building D, Cociety, Seoul

2024

“Selected Past Award-winning Works
from the Korea Public Design Awards”

-Period: October 25 - October 27,2024

-Venue: Building D, Cociety, Seoul

2023

“Design for All: The Ordinary Life We
Aspire”

- Period: October 20 - October 29, 2023

-Venue: 1963 Sukcheon Hall, Busan

2022

“Road, Body, Life, Space—Beneficial
Design for Everyday Living”

-Period: October 5 -October 30, 2022

-Venue: Culture Station Seoul 284, Seoul

Public Forum / Academic Events

The Public Design Festival hosts forums
and academic events for both citizens
interested in this area and professionals
such as experts, researchers, and
administrators in the public design field.
The Public Design Forum, held annually
since 2010, features participation from
domestic and international experts.
They share best practices in public
design, facilitate understanding
through exchanges between related
societies, and strive to develop public
design discourse and future strategies.
% Forum: Live streaming on Zoom and
YouTube

2025

-Subject: Coexistence—Public Design
for the Future

-Date: Tuesday, October 28, 2025

-Venue: National Asian Culture Center
Theater 3

2025 Participating Academic Societies
Hongik University Public Design
Research Center, International Public
Design Forum Committee, Korean
Institute of Spatial Design, Korean
Society of Design & Science, Korean
Society of Public Design, Public
Communication Lab LOUD, Society of
Design Convergence, and Youth Public
Designer Alliance

2024

-Subject: Embracement—Public Design-
Through Local Communities

-Date: Wednesday, October 30, 2024

-Venue: Grand Auditorium, Daejeon

2023

-Subject: Barrier-free Life, Design for All
-Date: Tuesday, October 24,2023
-Venue: Asti Hotel Grand Ballroom, Busan

2022

-Subject: Public Design for a
Sustainable Future

- Date: Thursday, October 20, 2022

-Venue: Culture Station Seoul 284

Children’s Programs

The Public Design Festival offers
programs in various formats,

including exhibitions, workshops, and
performances, where children can
learn about and experience public
design. Through these activities, they
explore how public design plays arolein
everyday life and imagine a future that
isopen and accessible to all.

2025

-Miracle Libraries Collaboration
Programs

- Children’s Market “The Sprout
Marketplace”

2024
-Miracle Libraries Collaboration
Programs

2023

- Exhibition-related Programs:
I’'m a Public Designer Too!,
Public Design Created by Me

2022

-Let’s Walk Together!

-Screening of Sign Language Fairy Tales
by the National Institute of Ecology:
Story Series Reinterpreting Through
an Ecological Lens
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sz m g2 72l Partner Programs

(BBCIRQI HAE|H)2 FHE, XIXHA|, 7|2, 712, ThH|2t #=ds) Crkst MicHet Al S0| S BCIXIQIS| 7IXIE SRE = U= Z2IHS The Public Design Festival presents programs that share the value of public design across diverse generations
MEQILICEL M2 AZFS 2HE £0] 7|22 &2 ==0|0f| HE Cist T2 M 25N, 0|S S8l S3CIXHI0) Chgh 2halat and social groups through collaboration with the government, local authorities, institutions, corporations, and
Z01E =0|=of| 7|of bt organizations. Collaboration with professionally competent institutions supports the implementation of various

programs tailored to participants’ perspectives, thereby increasing public interest and participation in public design.

ZZC|xfol AlSAl FBLIRl HHAM2 Ats| 2X| |22 /5t 33T OF0|C|E | =5tz | Foll, H|AEH|I= Public Design Lab This is a pop-up project that serves as a testbed, allowing citizens to directly experience
HENZ A|DI0| 2N AEE + UEE ot T ZEMEQL|CE FX| 7|2t 3¢t & AFQ ZZ X}l public design ideas aimed at addressing social issues before they are implemented.
OlO|C|0{E H|Qtstl MisH= X|XIA|, 7|2, 7|, CHer S =Cis =222 250, 0|E S35l During the festival, local governments, institutions, corporations, and universities are
B A A2 S 7 T2 E MM Wako|| Bt EL|Ct invited to present and test innovative public design ideas through various programs.

The feedback gathered from citizens is then used to inform and refine the next stages
2025 of project implementation.

- 3B2E|7 The Public Sticker’ / E2iCliste SZCIXQAATMHE], M2
CREFO| MU, HRE 2 Z2NE [ 205t ZZAENW A LOUD, ME-84t 2025
- 22| S0tz £ USH? / ME2asty|aristn XHSCIXIH, M - The Public Sticker / Hongik University Public Design Research Center, Seoul
-CH23E 95t 2 2L KRl / SHAZZCHE (M E 2 ZIC|RIIFMZ), Z7| - Declaration of Temperature Awareness: The Upside-Down Thermometer Project /
E Aot Z2HE [ ARZFOHE L 2|WC|RIQIME], 35 Kwangwoon University Public Communication Lab LOUD, Seoul and Ulsan
CEMAZZCA| A2 Qe HAMAML / QLIAE SLXIQIAEL|Q, 24t -Can We Go Back? / Seoul National University of Science and Technology Jayul Design
Lab, Seoul
2024 - Public Design for Multicultural Communities / Hankyong National University
o & AL/ 2T E x AL SSCIAAALHE], ME (Department of Product and Space Design), Gyeonggi
AEZ S 22 EN S3CIRY / ZE7E x TAUCHE W SZCIXFAAALME] x -Urban Boarding Project / Kongju National University Living Design Center, Gongju
S3AEAURALOUD, M2 -lmagining Policies for Carbon-Neutral Ulsan / UNIST New Design Studio, Ulsan
- SICH S MM ESG SSLIRIQ! / BC S EMAE SHEHE, M2
M.C.D.(HEAIOITIXLRl) / RHA| x St ZO|CIRIQIZSZIS R, B 2024
AR IEE XY 33 32 TS A|0|A-QF /0| AO|CIXIRIOE, CHH -Camping in the City / Gangnam-gu Office x Hongik University Public Design Research

Center, Seoul
- Public Design for Segregated Smoking to Avert Social Conflict / Gangnam-gu Office x

Hongik University Public Design Research Center x Public Communication Lab
LOUD, Seoul

-ESG Public Design / Hyundai Department Store Duty-Free (Dongdaemun Branch),
Seoul

-Mental Care Design: Bucheon City Office x Korea Craft and Design Foundation,
Bucheon

-Module-Based Public Space “Public Space In” / SEDG, Daejeon
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International
Exchange: Embassy of
Switzerland in Korea

Children’s Program:
Miracle Libraries with
the Book Culture
Foundation

At the “Swiss Hanok,” the first Hanok-style embassy in Korea and a landmark
embodying sustainable architecture at the heart of the city, designers from Korea
and Switzerland came together to share their own world of design. The event was
operated in the PechaKucha format, where each speaker presented 20 slides with 20
seconds of commentary per slide. It was a meaningful moment for both designers and
the audience to share thoughts and exchange new inspiration.

2024-2025
-PechaKucha: Meet the Designers / Seoul

Miracle Libraries are public children’s libraries established nationwide by the Book
Culture Foundation in collaboration with local governments. They support children
in growing freely with curiosity and confidence, encouraging imagination, discovery,
and a sense of pride in their local culture. Since 2024, the Public Design Festival has
been collaborating with Miracle Libraries across the country to offer public design
programs where children can learn, participate, and explore with enjoyment.

2025

- Guro Miracle Library: Read the Climate Crisis, Connect Miracles / Seoul

-Dobong Miracle Library: Void of Nature—An Art Garden Connecting the Seasons /
Seoul

-Bupyeong Miracle Library: Library Etiquette Design Class / Incheon

-Gangseo Miracle Library: I'm Going to the Library Again Today—Conquering the
Library / Busan

- Busanjin-gu Miracle Library: Upcycling for Tomorrow with the Library / Busan

-Geumsan Miracle Library: Tile Mural Project Commemorating the Library’s 20th
Anniversary / Geumsan

- Jecheon Miracle Library: Design Workshop for Children with Artist Hyunmin Park /
Jecheon

- Cheongju Miracle Library: Our Stories Told by the Forest / Cheongju

- Jeongeup Miracle Library: Children’s Design Workshop / Jeongeup

-Seogwipo Miracle Library: The Library of Tomorrow / Jeju

2024

-Guro Miracle Library: The Beauty of the Library / Seoul

-Dobong Miracle Library: The Library’s This and That / Seoul

-Bupyeong Miracle Library: Incheon Kid Correspondents / Incheon

-Geumsan Miracle Library: Collaborative Mural Drawing Event with Picture Book
Author/Geumsan

-Jeongeup Miracle Library: Library Concert and Picture Book Curation / Jeongeup

- Cheongju Miracle Library: Enchanted Forest / Cheongju
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X|2d AbAH A|ZEE: SHEAIE 024 @2 MAKEQF AH[XE7F O, SAl0F 23517t 0 22| K| = ZE{QL|CE (S B CIXHQ! Local Coexistence The Farmers Market Marche@ is a marketplace where producers and consumers
=HAIE OEMe HAE[H)2 2024 A RE] K| 248 A|EDHLE0 HAE|H| FH|Qt AA S HALES-HH5| S Market: come together, blending food and culture. Since 2024, the Festival has introduced
S5l Or24| EREC| 233t Hetg Alst Q&L Farmers Market the activities and philosophies of participating Marche teams through exhibitions,
Marche@ talks, and screenings aligned with the festival’s theme, in collaboration with local
2025 community markets.
-SEAE OEH@: 3ESH= AIE, EAILAIAS QlCH/ M2
2025
2024 -Farmers Market Marche@: A Market of Coexistence—Connecting City and Nature /
- SEAE D2 l@: E ES2 XY 2HET|/ Me Seoul
2023 2024
AN _XTSEAE /M2 - Farmers Market Marche@: Creating Communities of Friendship and Caring / Seoul
- SEAE D24l @F A 25O  HiCH/ S4t
2023

-Vegetable Market_Earth Farmers Market / Seoul
- Farmers Market Marche@Busan: Sea for All / Busan

HE X =2zl (SBCIXI HAE[Y 2025) = EH| 7|7t S¢F M= 32X0| ZZCIXH! HE 1t §H=s) T AE|H Programs The Public Design Festival 2025 collaborated with 32 public design locations nationwide
FHE UGS T2 WS RAYSLICL Z AR XY LEHEM O3, FA|, 3, K, M in Collaboration with to operate programs aligned with the festival theme. Each location participated as
S CHst Ao 2 Mg MEJON, 0|F S5l XY F0l0| YoM SSCIxS H Public Design aregional partner and presented diverse programs—including markets, exhibitions,
AL Aeie &= UA=E FELICH Locations performances, educational sessions, and hands-on activities—allowing local residents
to experience public design more easily and naturally in their daily lives.
2025
- SSCIRIQI W AE|H 2025 x SBCIAL AF™ / M= SSCIRQ HHE 32704 2025
- Public Design Festival 2025 x Public Design Locations / 32 Public Design Locations
Nationwide
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Children’s Market:
The Sprout
Marketplace

Archival Exhibition:

Designhouse

City Sketch:
Urban Sketchers

The Sprout Marketplace is a special marketplace where child sellers offer handmade
crafts and cherished goods of their own. In this market, they reflected on the value of
objects, realized the meaning of sharing and experienced the value of sustainable life.
In 2025, the event was further enriched with an exhibition showcasing the outcomes of
a children’s workshop conducted with Egg Bookshop, along with a family participation
program.

2025
- The Sprout Marketplace / Seoul

Since the formal introduction of the concept of public design in 2000, its scope has
expanded beyond urban maintenance and visual environment improvement to include
service design, sustainability, and community engagement. This exhibition examined
the evolving landscape of public design in response to societal change, drawing on
articles from Monthly Design and past award-winning works from the Korea Public
Design Awards.

2025
- Traces of Public Design: Moments through the Media

Urban Sketchers is an international art movement that began in 2007. Members
sketch scenes from their travels or home cities on-site and share the drawings on
social media to convey the local culture and stories. The Public Design Festival has
collaborated with Korean Urban Sketchers to share cityscapes highlighting public
design, focusing on Seoul and Busan in 2023 and Gyeongju in 2024.

2024
-Urban Sketchers Gyeongju : Gyeongju Urban Sketch Festa / Gyeongju

2023
-Urban Sketchers Seoul / Seoul and Busan
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(SSLIXIQ! H|AE|'H 2026) £0{ A1 Application Guidelines for Public Design Festival 2026

(BBCIXIQI HAE|H 2026)2 20261 102! 23U HE] 112 12477kX| ZIRE o HQIL|Ct 0] #Ats §3 7|2tat M=o Z LR The Public Design Festival 2026 is scheduled to run from October 23 to November 1, 2026. This festival is co-created
HEE0| s THE 7t= SH|QLICE SSCIXHI HM O 2 £H0{5tH HAE|H D} 917|5] B2 &S 2 7|&lst, X[ thele| EH|= by partner institutions and public design locations nationwide. Participating as a Public Design Location offers the
Zrofgt 4= UELICE ofE CXeIS Ii7HE 2ol M2 O SLE ot= (S SR HAE|H)ol| B2 2T £0{E HEIERIL|CE opportunity to develop promotional plans linked to the festival and engage in region-level promotion. Join us in the

Public Design Festival, a celebration that enhances daily life through the power of design year after year.

AL - HALH: (S-S CIRH2l HAE|H 2026) Event Overview
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A publlcde3|gn kr/festival

- Event Name: Public Design Festival 2026

- Period: October 23 (Fri) - November 1 (Sun), 2026 / 10 days

-Venue: Approximately 200 participating locations nationwide

- Content: Main events, public design location programs, education programs,
exhibitions, markets, interactive programs, and more.

- Objective: To promote excellent infrastructure related to public design.
- Target Applicants: Approximately 200 local governments (basic and metropolitan),
organizations, and corporations.
- Benefits:
1. Promotion as an official participating location.
2. Provision of promotional kit.
3. (if selected) Support for program operation costs.
- Participation Requirements:
1. Promotion Cooperation: Posting and installing promotional materials on the
location's facilities, spaces, and online channels.
2. Event Linkage: Operating self-initiated programs and events linked to the festival
period.
-How to Apply: Complete the designated form and submit it online to the KCDF Public
Design Festival Secretariat.
- Application Period: January-July, 2026

Become a Regional Partnership City

- Objective: To highlight public design cases reflecting local characteristics.

- Target Applicants: One local government (basic or metropolitan).

- Benefits:

1. Co-hosting the 2026 Public Design Forum.

2. Official announcement and promotion as the Regional Partnership City.

3. Support for specialized Regional Partnership City programs, and more.

- Participation Requirements:

1. Possession of a venue for hosting the Public Design Forum within the region.

2. Securing 20 or more public design locations within the region.

3. Support for operating promotion and cooperation programs.

-How to Apply: Complete the designated form and submit it online to the KCDF Public
Design Festival Secretariat.

- Application Period: January-March, 2026

% For more information, please visit our official website: www.publicdesign.kr/festival



Upcoming Schedule
= 28 3 43 58 6 78 8 9¢ 10 g 12¢
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® 1€ Y AE 8 @ 8¢ SA SNS A EE
January Operational plan development August Official social media pre-promotion
@ 18-4¢ 2026\ X|AHHT A B2 MY o A sEE HY
January-  (FY7|EXIRITH CHY) September - 34 ZH|0|X| 1t 374
April Selection of the 2026 Regional Partnership - Distribution of promotional materials to
City (open to metropolitan and local public design locations
governments) - Release of the official website (Phase 1)
® 1g-7¢ S3CIRel 7 FHojN U S/X, HHA 2T ® 10¥ - B4 SNS EE(Z0{A-Z 23 ATH)
January-  Recruitment of public design locations, October - 34 10| X] 2t 374
July sponsors, and partner organizations - Official social media promotion
(featuring participants and programs)
48 KA T A| 2 -Release of the official website (Phase 2)
@ April Announcement of the selected Regional
Partnership City
102 23Y-  (SSCIXIQ HAE[E 2026) 71|
® 6¥ 7|H|F C|xtol Y& 1181 Host the Public Design Festival 2026
June Announcement of the key visual design October 23—
November 1
® 7¢ - S3LIRFQ AHH &
July -EoiN MR NS @ ng - &0 7|2t THEE RAF
- Finalization of public design locations November Nt 3R

- Receipt of participant documents

40

- Participant satisfaction survey
-Sharing outcomes

siAl-3iod 29|

o [= | — L.

For Festival and Collaboration
Inquiries

Korea Craft and Design Foundation
4F, 53 Yulgok-ro, Jongno-gu, Seoul,
Republic of Korea

+82-2-398-7963

festival@kcdf.kr
www.publicdesign.kr/festival
www.instagram.com/publicdesignfestival
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2025 Main Event Venue (Cociety, Seoul)
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About KCDF
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The Korea Craft and Design Foundation (KCDF),

a government-designated organization for advancing
public design, is committed to enhancing safety and
convenience for all citizens and fostering an open,
inclusive community. The Foundation works closely
with local communities to integrate public design into
society, ensuring that it becomes an accessible part of
everyday life for all.
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www.kcdf.kr
www.publicdesign.kr/festival
youtube.com/kcdf2011
publicdesignfestival
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Ministry of Culture, Sports and Tourism Korea Craft and Design Foundation





